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Abstract 

Prior to the COVID-19 pandemic, the use of social media was steadily growing and had already become a key aspect of everyday life for 

individuals across all age groups. Platforms such as Facebook, Instagram, Twitter, and Snapchat were widely used for staying in touch, 

sharing content, and staying informed. At the same time, businesses and organizations had begun to fully embrace social media as a valuable 

tool for marketing and engaging with their audiences. This period marked a slow but steady move toward greater online interaction and 

digital connectivity, effectively laying the groundwork for the crucial role social media would play during the pandemic and in the years that 

followed. This study was planned to investigate the purpose of use of the social media before and during the COVID-19 pandemic by 

students. Data was analyzed by applying z-test and it was found that there was a significant shift in usage pattern before and during 

pandemic. This study also enlightens the complexity of factors influencing the purpose of using social media before pre pandemic landscape 

of digital engagement. 
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1. Introduction 

With the advancement of the technological era, web-based 

services like social media have enabled individuals to 

maintain social connections beyond cultural and 

geographical boundaries. The term social media combines 

social, referring to interactions through information sharing, 

and media, which indicates the tools (such as the internet) 

that facilitate such interactions. Thus, social media can be 

defined as web-based applications that play a central role in 

content sharing and communication. 

In recent years, studies have shown that adolescents 

constitute the majority of social media users (Calancie et al., 

2017) [1]. Among adolescents, students represent a 

significant portion, often spending their unstructured time 

on various social media platforms. The proliferation of 

electronic devices such as smartphones and laptops has 

made it easier for students to access social media for a wide 

range of purposes (Gupta & D’Silva, 2020) [2]. 

In 2019, India ranked as the second-largest country in the 

world in terms of internet users, closely following China. 

According to reported data, there were approximately 573 

million internet users in India that year. This number was 

projected to rise to around 639 million by 2020, highlighting 

the rapid growth of internet adoption in the country. 

Furthermore, Indian users reportedly spent an average of 2.4 

hours per day and 17 hours per week on social media 

(Varun, 2019) [3]. These statistics underscore the prominent 

role of social media in the daily lives of Indian internet users 

and reflect the country's growing digital engagement. As 

reported by Statista.com, India's status as the second-largest 

online market illustrates the significant influence of the 

internet within its digital landscape. 

The outbreak of COVID-19 brought the world to a 

standstill, enforcing global lockdowns that resembled scenes 

from a fantasy film. During this period, social media played 

a crucial role in connecting individuals confined to their 

homes. It not only helped students continue their studies 

remotely but also served various other purposes. Social 

media became an inseparable part of daily life during and 

after the pandemic, showcasing its positive impact on 

students and society at large. 

However, the increased usage of social media also exposed 

its darker side, particularly among students. Several studies 

have highlighted the physical and psychological issues 

linked to excessive social media use (Valkenburg et al., 

2009; Wanajak, 2011; Bhargava & Rani, 2015; Utz & 

Breuer, 2016; Singh et al., 2017; Saini et al., 2019; Ngien & 

Jiang, 2021; Ayyıldız & Şahin, 2022; Dhiman, 2022) [4, 5, 6, 7, 

8, 9, 10, 11, 12]. So, this study was targeted to find out the mean 

comparison between the purpose of using social media 

before and during COVID-19. It is widely acknowledged 

that post-COVID-19, the use of social media has expanded 

in unprecedented ways. 

 

2. Material and Methods 

A sample of 300 students was selected from two districts of 
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Haryana, Hisar and Karnal. Among them, 75 students were 

from school and 75 from colleges from both districts. Data 

was collected using a structured questionnaire along with 

interviews conducted with the selected students. The 

questionnaire was designed to assess the impact of social 

media on students from farming families, with a specific 

focus on the purpose of using social media before and 

during COVID-19 crisis. The collected data was analyzed 

using appropriate statistical methods, including frequency 

and percentage for distribution and z-test was applied for 

mean comparison. 

 

3. Results 

Among 300 respondents, 39.7% were male while remaining 

60.3% were female respondents (Table 1). Respondents 

were categorized into 3 groups based on age, 50% of 

respondents belongs to age group of 14-17 years, 30.7% 

respondents belong to age group 18-21 years and the last 

age group 22-25 years contained 19.3% respondents (Table 

1). 

 
Table 1: Gender and Age-wise distribution of respondents (n=300) 

 

Variable Group Frequency Percentage 

Age 

14-17 Years 150 50% 

18-21 Years 92 30.7% 

22-25 Years 58 19.3% 

Gender 

Male 119 39.7% 

Female 181 60.3% 

Transgender 00 00% 

Data also revealed that 67.7% of respondents belong to 

nuclear families and remaining 32.3% belong to joint 

families as shown in figure 2. 

 

 
 

Fig. 2: Family type of respondents. 

 

Social media platforms have played a crucial role in 

fostering connections among people, enabling easy 

communication with friends, family, and colleagues. These 

platforms allow users to exchange messages, share life 

updates, and engage in interactive conversations. Beyond 

communication, social media has also become a popular 

source of entertainment, offering diverse content such as 

videos, memes, photos, and articles. 

 
Table 2: Purpose of using social media before COVID- 19 (n=300) 

 

Sr. No. Purposes Variable Agree Neutral Disagree 

1 Entertainment 

For watching movies/Videos 159(53.0) 71(23.6) 70(23.4) 

Gossiping or aimless browsing 115(38.3) 94(31.3) 91(30.4) 

Online gaming 46(15.4) 114(38.0) 140(46.6) 

2 

 

Enhance learning 

and knowledge 

Online learning 104(34.6) 98(32.7) 98(32.7) 

Learning new recipe for cooking 51(17.0) 116(38.6) 133(44.4) 

Having virtual meetings with classmates 54(18.0) 95(31.6) 151(50.4) 

News and current affair 92(30.6) 69(23.0) 139(46.4) 

Improving English 57(19.0) 82(27.4) 161(53.6) 

3 Social purpose 

Expressing and Sharing thoughts and opinion 49(16.4) 89(29.6) 162(54.0) 

To interact with friends and family 146(48.6) 96(32.0) 58(19.4) 

Participating in community activity 41(13.6) 86(28.7) 173(57.7) 

Writing blogs on social problems and current issue 38(12.6) 55(18.4) 207(69.0) 

Findings new & old friends 149(49.6) 103(34.4) 48(16.0) 

4 Other purposes 

Searching job 36(12.0) 74(24.6) 190(63.4) 

Sharing information, files, photos and documents 167(55.6) 80(26.7) 53(17.7) 

Online shopping 142(47.4) 96(32.0) 62(20.6) 

For earning 39(13.0) 101(33.6) 160(5.4) 

 

Table 2 and 3 highlights the various reasons respondents 

used social media, categorized into four main purposes: 

entertainment, enhancing learning and knowledge, social 

interaction, and other uses. 
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Table 3: Purpose of using social media during COVID- 19 (n=300) 
 

Sr. No. Purposes Variable Agree Neutral Disagree 

1 Entertainment 

For watching movies/Videos 195(65.0) 75(25.0) 30(10.0) 

Gossiping or aimless browsing 195(65.0) 65(21.7) 40(13.3) 

Online gaming 106(35.3) 112(37.3) 82(27.4) 

2 

 

Enhance learning 

 

and knowledge 

Online learning 240(80.0) 30(10.0) 30(10.0) 

Learning new recipe for cooking 81(27.0) 106(35.3) 113(37.7) 

Having virtual meetings with classmates 120(40.0) 86(28.7) 94(31.3) 

News and current affair 120(40.0) 65(21.7) 115(38.3) 

Improving English 87(29.0) 63(21.0) 150(50.0) 

3 Social purpose 

Expressing and Sharing thoughts and opinion 40(13.3) 98(32.7) 162(54.0) 

To interact with friends and family 180(60.0) 86(28.7) 34(11.3) 

Participating in community activity 32(10.7) 64(21.3) 204(68.0) 

Writing blogs on social problems and current issue 42(14.0) 55(18.3) 203(67.7) 

Findings new & old friends 170(56.7) 98(32.7) 32(10.6) 

4 Other purposes 

Searching job 46(15.3) 84(28.0) 170(56.7) 

Sharing information, files, photos 

and documents 
239(79.7) 31(10.3) 30(10.0) 

Online shopping 182(60.7) 46(15.3) 72(24.0) 

For earning 49(16.3) 108(36.0) 143(47.7) 

 
Table 4:  Mean comparison of purpose of using social media before and during COVID-19  

 

Sr. 

No. 
Categories Variable 

Before During 
Z value 

Mean ± Standard Error Mean ± Standard Error 

1 Entertainment 

For watching movies/Videos 2.29±0.047 2.55±0.038 4.13** 

Gossiping or aimless browsing 2.08±0.047 2.51±0.041 6.90** 

Online gaming 1.68±0.041 2.08±0.045 6.36** 

2 

 

Enhance learning 

and knowledge 

Online learning 2.02±0.047 2.70±0.037 11.29** 

Learning new recipe for cooking 1.72±0.042 1.89±0.046 2.65* 

Having virtual meetings with classmates 1.67±0.043 2.08±0.048 6.25** 

News and current affair 1.84±0.049 2.01±0.051 2.42* 

Improving English 1.65±0.04 1.79±0.049 2.03* 

3 Social purpose 

Expressing and Sharing thoughts and opinion 1.62±0.043 1.59±0.041 0.50 

To interact with friends and family 2.29±0.044 2.48±0.039 3.23* 

Participating in community activity 1.56±0.04 1.42±0.039 2.33* 

Writing blogs on social problems and current issue 1.43±0.040 1.46±0.042 0.45 

Findings new & old friends 2.33±0.042 2.46±0.039 2.12* 

4 Other purposes 

Searching job 1.48±0.040 1.58±0.042 1.64 

Sharing information, files, photos and documents 2.38±0.044 2.69±0.037 5.47** 

Online shopping 2.26±0.045 2.36±0.048 1.50 

For earning 1.59±0.040 1.68±0.042 1.52 

 

In the entertainment category, before COVID-19, over half 

of the respondents (53%) reported using social media 

primarily to watch movies and videos. This was followed by 

38.3% who used it for casual browsing and gossip, while 

only 15.4% used it for online gaming. During COVID-19, 

however, 65% of respondents used social media primarily 

for entertainment, especially for watching movies and 

videos. An equal percentage (65%) also reported using it for 

casual browsing and gossip, while 35.3% engaged in online 

gaming within the entertainment category. 

Under the learning and knowledge enhancement category, 

before COVID-19, 34.6% of respondents engaged in online 

learning through social media, while 30.6% used it to stay 

updated on news and current events. A smaller proportion 

19% used it to improve their English language skills, and a 

notable 53.5% disagreed with the idea that social media was 

effective for improving English. During COVID-19, 

however, a significant 80% of students used social media 

for online learning. Additionally, 40% utilized it to access 

news, stay informed about current affairs, and participate in 

virtual meetings with classmates. A smaller group 29% used 

social media to improve their English skills, although 50% 

still did not believe it was effective for that purpose. 

In terms of social interaction, before COVID-19, nearly half 

(48.6%) of respondents used social media to connect with 

friends and family, while 16.4% used it as a platform to 

express their thoughts and opinions. During COVID-19, 

however, more than half of the respondents (60%) used 

social media to stay connected with friends and family. 

Meanwhile, only 14% reported writing blogs on social 

issues, and 13.3% used social media as an outlet to express 

their thoughts and opinions. 

Lastly in the other purposes category, prior to the COVID-

19 pandemic, more than half (55.6%) of respondents used 

social media for sharing files, photos, documents, and 

information. Around 47.4% used it for online shopping, 

while only 13% engaged in online earning activities. 

During the pandemic, these numbers increased, with 79.7% 

of respondents using social media to share information, 

files, photos, and documents. Additionally, 60.7% used it 

for online shopping, while 16.3% engaged in online earning 

activities. 
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3.1 Mean Comparison of Social Media Usage Purposes 

Before and During COVID-19 

Table 4 presents a comparison of the mean scores related to 

the purposes for using social media before and during the 

COVID-19 pandemic. The purposes were categorized into 

four main groups: entertainment, enhancing learning and 

knowledge, social interaction, and other uses. The analysis 

revealed significant differences across all categories when 

comparing usage before and during the pandemic. Notably, 

the categories of entertainment and enhancing learning and 

knowledge showed higher mean values and statistically 

significant increases, indicating that these purposes became 

more prominent during the pandemic in comparison to 

social and other purposes, which showed relatively lower 

mean differences. 

 

4. Discussion 

Social media platforms have played a significant role in 

fostering interpersonal connections, offering a convenient 

medium for communication with friends, family, and 

colleagues. These platforms have enabled the seamless 

exchange of messages, sharing of updates, and participation 

in meaningful conversations. Additionally, social media has 

become a popular source of entertainment, providing a wide 

variety of content, including videos, memes, photos, and 

articles. 

During the COVID-19 pandemic, students faced numerous 

challenges, with social isolation being one of the most 

significant. In this context, social media became a vital tool 

for fulfilling various needs and reducing the emotional 

impact of isolation. A trend was also observed in India 

between 2018 and 2021(Khan et al., 2022) [13]. 

The data collected offers valuable insights into the various 

purposes for which students utilize social media. These 

purposes were broadly classified into four categories: 

entertainment, enhancing learning and knowledge, social 

interaction, and other uses. 

Entertainment remained a dominant reason for social media 

use. Under this category, 53% of respondents indicated they 

primarily used social media for watching movies and 

videos, followed by 38.3% who used it for casual browsing 

and gossiping, while only 15.4% reported using it for online 

gaming. These findings align with the study, where 70.9% 

of respondents used social media for entertainment purposes 

(Ezumah 2013) [14]. During COVID-19 a significant change 

observed under entertainment category where 65% of 

students reported usage for watching movies and videos. 

About 60% also used these platforms to maintain 

connections with friends and family, highlighting the 

importance of social media in preserving social bonds 

during periods of physical separation. Additionally, 40% 

relied on social media to stay informed about COVID-19-

related developments. 

Under the category of learning and knowledge 

enhancement, 34.6% of respondents used social media for 

online learning, and 30.6% accessed it for news and current 

affairs. These results mirror past findings (Bhargava and 

Rani, 2015 and El-Berry, 2015) [6, 15], which noted a 

connection between social media use and academic 

engagement. However, only 19% of students used social 

media to improve their English skills, while 53.5% 

disagreed with its effectiveness for this purpose. 

The data observed for the same category during COVID-19 

differs significantly from the pre-COVID situation. A count 

of 29% students used social media to enhance their English 

skills, only 13% used it to express their thoughts and 

opinions. These findings are supported by past study 

(Altam, 2022) [16], who reported that users increasingly 

turned to social media to expand their vocabulary and 

improve spoken English. Interestingly, 10.7% of students 

participated in community activities via social media, and 

14% engaged in writing blogs on social issues. 

Lastly under the categories of social interaction and other 

purposes, 48.6% of respondents reported using social media 

to communicate with friends and family, while a smaller 

group, 16.4%, used it to express and share personal thoughts 

and opinions. Additionally, 55.6% of respondents used 

social media to share files, photos, and documents. These 

findings are consistent with studies (Junco et al., 2010; and 

Sunar et al., 2018) [17, 18], which emphasized the role of 

social media in communication and information sharing. 

Nearly half of the respondents also reported using social 

media to reconnect with new and old friends. Furthermore, 

47.4% engaged in online shopping, while only 13% utilized 

social media for online earning activities prior to the 

COVID-19 pandemic, aligning with the earlier findings 

(Manjunatha, 2013; Omotayo and Salami, 2018) [19, 20]. 

During COVID-19, online learning emerged as a major 

trend, with 80% of students using social media for 

educational purposes, supporting findings on the academic 

use of social media platforms. Simultaneously, 65% of 

respondents admitted to using social media for gossip and 

casual browsing, indicating a blend of both productive and 

leisurely activities. Virtual meetings also became part of the 

social media experience, with 40% of students using these 

platforms for that purpose, although 31.3% expressed 

disagreement regarding their usefulness. Moreover, 15.3% 

of students used social media to search for jobs, highlighting 

its growing role in professional networking. 

The collaborative aspect of social media was reflected in the 

79.7% of students who used it to share files, information, 

and photos. 56.7% used it to connect with both new and old 

friends, echoing findings on the role of platforms like 

Facebook during lockdowns (Limaye et al., 2022) [21]. The 

shift toward e-commerce was evident, with 60.7% engaging 

in online shopping, and 16.3% using social media for online 

income opportunities. Additionally, 35.3% used it for 

gaming during the pandemic period. 

Social media has proven to be a multifaceted tool, 

supporting communication, entertainment, learning, and 

professional engagement. The data reveals a wide spectrum 

of uses, especially during the COVID-19 crisis, highlighting 

the platform’s adaptability and significance. As a digital 

lifeline, social media effectively bridged gaps created by 

physical isolation, serving both practical and emotional 

needs. Its continued relevance and evolving usage patterns 

affirm its enduring impact in the contemporary digital age. 

To compare the purposes of social media usage before and 

during the COVID-19 pandemic, a z-test was applied to the 

collected data. The results clearly indicated a statistically 

significant difference in the purposes for which social media 

was used across the two time periods. As previously 

outlined, the purposes were grouped into four main 

categories: entertainment, enhancing learning and 
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knowledge, social interaction, and other purposes. Every 

statement under these categories showed a notable shift 

during the COVID-19 period when compared to pre-

pandemic usage, highlighting meaningful changes in 

behavior and intent. 

Overall, social media proved to be a highly adaptable and 

multi-functional tool for students during the pandemic. It 

effectively catered to a wide range of needs—from 

entertainment and learning to maintaining social ties and 

engaging in professional activities. These findings 

emphasize the critical role that social media played in 

helping students cope with the unprecedented challenges 

posed by the pandemic. 

 

5. Conclusion 

The study provides a comprehensive understanding of the 

impact of social media on students, particularly during the 

COVID-19 pandemic. The findings revealed that the 

significant shift in social media usage patterns during the 

pandemic. 
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